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SECTION 6 - PROMOTIONS

6.35 JustCallSM* Three/30 Promotion #282A (*JustCallSM 7 Cents and JustCallSM 9 Cents
Standard) (continued)

(D) If the Customer fails to maintain the requirements specified in Section 3.4.3 (AE).1,
Section 3.4.3 (AE).3, and Section 3.4.3 (AE).4 of this Tariff and/or fails to continue
to subscribe to either the JustCallSM 7 Cents, or JustCallSM 9 Cents Standard, optional
calling plan for the provision of interstate calling, the Customer will no longer
qualify for the promotion.  The per minute usage rate that applies after the expiration
of the promotion may be found in Sections 4.4.3 (AE).11.b and 4.4.3 (AE).5.b,
respectively of this Tariff.  This promotion cannot be combined with any other
promotional offer.
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SECTION 6 - PROMOTIONS

6.36 JustCallSM Standard II Three/30 Promotion #284

(A) The sign-up period for this promotion is December 14, 2004 through April 30, 2005. 
Orders for new Service must be activated by May 15, 2005.  This promotion is
available to new and existing Residential Customers that subscribe to local dial tone
service from an SBC Affiliate and the following Company's interstate/intrastate
interexchange JustCallSM Standard II optional calling plan through a Company-
designated outbound sales contact, by calling a toll-free number provided through
Company-designated Teleservices sales channels, or Customers that call in to a
Company-designated sales channel to discuss changes to their Value Plus Flat Rate
optional calling plan (as referenced in Section(s) 3.4.3 (Y) and 4.4.3 (Y) of this
Tariff), and as determined by the Company.

(B) To participate in the promotion, Residential Customers must (1) subscribe to the
JustCallSM Standard II optional calling plan, as referenced in Section 3.4.3 (AE).7.a
of this Tariff, during the sign-up period; (2) maintain the requirements specified in
Section 3.4.3 (AE).1, 3.4.3 (AE).3, and Section 3.4.3 (AE).4, of this Tariff; and (3)
continue to subscribe to the JustCallSM Standard II optional calling plan for the
provision of interstate/intrastate calling during the benefit period of this promotional
offering.
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SECTION 6 - PROMOTIONS

6.36 JustCallSM Standard II Three/30 Promotion #284 (continued)

(C) Customers participating in this promotion will receive up to the first 30 minutes of
interstate/intrastate per minute usage free-of-charge per month for the first three (3)
months from activation date of Service for all WTNs under the BTN in which the
promotion is applied.  In the event a Customer subscribes to this promotion in the
middle of a billing cycle, the promotion will be pro-rated for that month.  If the
Customer fails to use the first 30 minutes of interstate/intrastate per minute usage
within a billing cycle, the minutes will not be carried over into the following
monthly billing cycle.

(D) If the Customer fails to maintain the requirements specified in Section 3.4.3 (AE).1,
Section 3.4.3 (AE).3, and Section 3.4.3 (AE).4 of this Tariff and/or fails to continue
to subscribe to the JustCallSM Standard II optional calling plan for the provision of
interstate calling, the Customer will no longer qualify for the promotion.  The per
minute usage rate that applies after the expiration of the promotion may be found in
Section 4.4.3 (AE).7.a of this Tariff.  This promotion cannot be combined with any
other promotional offer.
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 SECTION 6 - PROMOTIONS 
 
6.37 JustCallSM Standard Promotion #302 
 

The sign up period for this promotion is April 1, 2005 through June 30, 2005.  Orders for 
new service must be activated by July 15, 2005.  This promotion is available to new and 
existing Residential Customers that (1) subscribe to Long Distance III, aka JustCallSM 
Standard, as described in Section 3.4.2 of this Tariff, during the sign up period for this 
promotional offering for the provision of intrastate IntraLATA, intrastate InterLATA, and 
interstate calling; (2) request to participate in this promotional offering; and (3) apply for 
this promotional offering online only at www.sbc.com. 

 
For Customers participating in this promotion, rates apply for six months from when the 
promotion is added to their BTN account.  The interstate and intrastate rate is $0.06 per 
minute for Direct-Dialed one plus (1+) outbound calling.  The per minute usage rate that 
applies after the expiration of the promotion may be found in Section 4.4.2 of this Tariff. 
 

6.38 JustCallsm* Three/30 Promotion #305 (*JustCallsm 7 Cents and JustCallsm 9 Cents 
Standard) 

 
 (A) The sign-up period for this promotion is May 10, 2005 through June 30, 2005.  

Orders for new Service must be activated by July 15, 2005.  This promotion is 
available to new and existing Residential Customers that subscribe to local dial 
tone service from an SBC Affiliate and one of the following Company’s interstate 
interexchange JustCallsm 7 Cents, or JustCallsm 9 Cents. 

 
  Standard optional calling plans through a Company-designated outbound sales 

contact or by calling a toll- free number provided through Company-designated 
Teleservices sales channels and specific to this promotion. 

 
 

N 
 
 
 
 
 
 
 
 
 
 
 
 
N 



  
 
Issued:  May 23, 2005 Effective:  May 30, 2005 
 
 Norm Descoteaux, Associate Director Regulatory 
 5850 W. Las Positas Blvd., Pleasanton, California 94588 

SBC Long Distance, LLC PSC Mo. - No. 3  Original Sheet 805 
d/b/a SBC Long Distance    
 
 SECTION 6 - PROMOTIONS 
 
6.38 JustCallsm* Three/30 Promotion #305 (*JustCallsm 7 Cents and JustCallsm 9 Cents 

Standard) (continued) 
 
  (B) To participate in the promotion, Residential Customers must (1) subscribe to the 

JustCallsm 7 Cents, or JustCallsm 9 Cents Standard optional calling plans, as 
referenced in Section 3.4.3(AE).11.b and 3.4.3(AE).5.b, respectively, of this 
Guidebook, during the sign-up period; (2) maintain the requirements specified in 
Section 3.4.3 (AE).1, 3.4.3 (AE).3, and Section 3.4.3 (AE).4, of this Guidebook; 
and (3) continue to subscribe to either the JustCallsm 7 Cents, or JustCallsm 9 
Cents Standard optional calling plan, for the provision of interstate calling during 
the benefit period of this promotional offering. 

 
 (C) Customers participating in this promotion will receive a waived Monthly 

Recurring Charge (MRC) per month for the first three (3) months from activation 
date of Service and receive up to the first 30 minutes of interstate/intrastate per 
minute usage at no additional charge, per month for all WTNs under the BTN in 
which the promotion is applied. In the event a Customer subscribes to this 
promotion in the middle of a billing cycle, the promotion will be pro-rated for that 
month.  If the Customer fails to use the first 30 minutes of interstate/intrastate per 
minute usage within a billing cycle, the minutes will not be carried over into the 
following monthly billing cycle. 

 
 (D) If the Customer fails to maintain the requirements specified in Section 3.4.3 

(AE).1, Section 3.4.3 (AE).3, and Section 3.4.3 (AE).4 of this Guidebook and/or 
fails to continue to subscribe to either the JustCallsm 7 Cents, or JustCallsm 9 Cents 
Standard optional calling plan for the provision of interstate calling, the per 
minute usage rate that applies after the expiration of the promotion may be found 
in Section 4.4.3 (AE).11.b and 4.4.3(AE).5.b, respectively, of this Guidebook.  
This promotion cannot be combined with any other promotional offering.
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 SECTION 6 - PROMOTIONS 
 
6.39 JustCallsm  Standard II Three/30 Promotion #306 
 

(A) The sign-up period for this promotion is May 10, 2005 through June 30, 2005.  
Orders for new Service must be activated by July  15, 2005.  This promotion is 
available to new and existing Residential Customers that subscribe to local dial 
tone service from an SBC Affiliate and the following Company’s 
interstate/intrastate interexchange JustCallsm Standard II optional calling plan 
through a Company-designated outbound sales contact, by calling a toll- free 
number provided through Company-designated Teleservices sales channels, or 
Customers that call in to a Company-designated sales channel to discuss changes 
to their Value Plus Flat Rate optional calling plan (as referenced in Section(s) 
3.4.3(Y) and 4.4.3(Y) of this Guidebook), and as determined by the Company. 

 
 (B) To participate in the promotion, Residential Customers must (1) subscribe to the  

JustCallsm  Standard II optional calling plan, as referenced in Section 
3.4.3(AE).7.a of this Guidebook, during the sign-up period; (2) maintain the 
requirements specified in Section 3.4.3 (AE).1, 3.4.3 (AE).3, and Section 3.4.3 
(AE).4, of this Guidebook; and (3) continue to subscribe to the JustCallsm  

Standard II optional calling plan for the provision of interstate calling during the 
benefit period of this promotional offering. 
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 SECTION 6 - PROMOTIONS 
 
6.39 JustCallsm  Standard II Three/30 Promotion #306 (continued) 

 
(C) Customers participating in this promotion will receive a waived Monthly 

Recurring Charge (MRC) per month for the first three (3) months from activation 
date of Service and up to the first 30 minutes of interstate/intrastate per minute 
usage at no additional charge, per month for all WTNs under the BAN in which 
the promotion is applied. In the event a customer subscribes to this promotion in 
the middle of a billing cycle, the promotion will be pro-rated for that month.  If 
the customer fails to use the first 30 minutes of interstate/intrastate per minute 
usage within a billing cycle, the minutes will not be carried over into the 
following monthly billing cycle. 

 
(D) If the Customer fails to maintain the requirements specified in Section 3.4.3 

(AE).1, Section 3.4.3 (AE).3, and Section 3.4.3 (AE).4 of this Guidebook and/or 
fails to continue to subscribe to the JustCallsm  Standard II optional calling plan for 
the provision of interstate calling, the Customer will no longer qualify for the 
promotion. The MRC and per minute usage rate that applies after the expiration of 
the promotion may be found in Section 4.4.3 (AE).7.a of this Guidebook. This 
promotion cannot be combined with any other promotional offerings. 
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 SECTION 6 - PROMOTIONS 
 
6.40 National Connections Plus #311 
 

The sign up period for this promotion is July 01, 2005 through October 10, 2005.  Orders 
for new service must be activated by October 15, 2005.  This promotion is available to 
new and existing Residential Customers who receive a marketing contact and subscribe 
to National Connections Plus for their interstate calling and subscribe to the interstate 
promotion National Connections Plus # 311.  Customers participating in this promotion 
will be charged a $15.00 MRC for the first twelve (12) consecutive months from service 
activation date in lieu of the rate specified in Section 4.4.3(X).3 of this tariff.  The MRC 
rate that applies after the expiration of this promotional rate may be found in Section 
4.4.3(X).3 of this Tariff. 
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 SECTION 6 - PROMOTIONS 
 
6.41 High Volume Calling Plan II Global Investment Promotion #310 
 

(A) The sign-up period for the High Volume Calling Plan II Global Investment 
Promotion #310 is July 5, 2005 through December 31, 2005.  Service must be 
activated by February 28, 2006.  This promotional offering cannot be combined 
with any other promotional offering. 

 
(B) The High Volume Calling Plan II Global Investment Promotion #310 is available to 

Business Customers or Applicants that: 
 

.1 subscribe to High Volume Calling II utilizing Switched Access for outbound 
 interstate and  intrastate calling or High Volume Calling Outbound Dedicated 
 II for outbound interstate and intrastate calling with a Minimum Monthly 
 Commitment (MMC) of $50 during the sign-up period; 
 
.2 spend at least $500,000.00 per year with one or more SBC Affiliates 
 throughout the Customer’s enterprise for local and other non-long distance 
 service.  If the Customer currently subscribes to any of the Company’s  
 Services, such Service must comprise no more than 2% of the Customer’s 
 total long distance billing; or 

 
.3 spend at least $2.5 million per year in long distance voice and data services 

for 
 their overall enterprise with providers other than SBC Affiliates.  If Customer  
 currently subscribes to any of the Company’s Services, such Service must 
 comprise no more than 2% of the Customer’s total long distance billing. 
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 SECTION 6 - PROMOTIONS 
 
6.41 High Volume Calling Plan II Global Investment Promotion #310 (continued) 
 

(C) Customers participating in this promotion will qualify to receive, during each 
month for the first six (6) months in service with the Business Optional Calling 
Plan: 

 
.1 waiver of the Monthly Minimum Commitment; 

 
.2 a rate of $0.0680 per minute for Switched Access intrastate outbound, 
 Toll Free Service, and fully automated, operator dialed, and operator  
 assisted Calling Card calling; and 

 
.3 a rate of $0.0500 per minute for Dedicated intrastate outbound, Toll Free 
 Service, and fully automated, operator dialed, and operator assisted 
 Calling Card calling. 

 
(D) If the Customer does not completely disconnect the Business Optional Calling Plan 

or otherwise subscribe to another Business Optional Calling Plan or Individual Case 
Basis price plan offered by the Company by the end of the sixth (6) month in 
service, the $50 MMC will be restored and the introductory reduced rates will 
revert to High Volume Calling Plan II as described in Section 4.7.2 of this Tariff. 
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 SECTION 6 - PROMOTIONS 
 
6.42 JustCallSM 60 Promotion #317 

 
(A) The sign up period for this promotion is July 15, 2005 through August 31, 2005.  

Orders for new service must be activated by September 15, 2005.  This promotion is 
available to new and existing Residential Customers that subscribe to local dial tone 
service from an SBC Affiliate and the Company’s  JustCallSM 60 optional calling plan 
through a Company-designated outbound sales contact or by calling a toll-free 
number provided through Company-designated teleservices sales channels.  

 
(B) To participate in the promotion, Residential Customers must (1) subscribe to the 

JustCallSM 60 optional calling plan, as referenced in Section 3.4.3(AE).12.a of this 
Tariff, during the sign-up period; (2) maintain the requirements specified in Section 
3.4.3(AE).1, through Section  3.4.3(AE).4 and Section 3.4.3(AE).12.a.i of this Tariff,  
and; (3) continue to subscribe to the JustCallSM 60 optional calling plan during the 
benefit period of this promotional offering. 

 
(C) Customers participating in this promotion will not be billed the MRC for the first 

month from activation date of  Service.  In the event  a Customer subscribes to this 
promotion in the middle of a billing cycle, the promotion will be pro-rated for that 
month. 

 
(D) If the Customer fails to maintain the requirements specified in Section 3.4.3 (AE).1 

through Section 3.4.3 (AE).4 and Section 3.4.3(AE).12.a.i of this Tariff and/or fails to 
continue to subscribe to the  JustCallSM 60 optional calling plan, the Customer will no 
longer qualify for the promotion and will be charged the MRC defined in section 
4.4.3(AE).12.a.i of this tariff 

 
(E) The MRC that applies after the expiration of this promotion may be found in Section 

4.4.3(AE).12.a of this Tariff. 
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 SECTION 6 - PROMOTIONS 
 
6.43 JustCallSM 60 Standard Promotion #318 
 

(A) The sign up period for this promotion is July 15, 2005 through August 31, 2005.  
Orders for new service must be activated by September 15, 2005.  This promotion is 
available to new and existing Residential Customers that subscribe to local dial tone 
service from an SBC Affiliate and the Company’s  JustCallSM  60 Standard optional 
calling plan through a Company-designated outbound sales contact or by calling a 
toll-free number provided through Company-designated teleservices sales channels.  

 
(B) To participate in the promotion, Residential Customers must (1) subscribe to the 

JustCallSM 60 Standard optional calling plan, as referenced in Section 3.4.3(AE).6.a of 
this Tariff, during the sign-up period; (2) maintain the requirements specified in 
Section 3.4.3(AE).1, through Section  3.4.3(AE).4 of this Tariff,  and; (3) continue to 
subscribe to the JustCallSM 60 Standard optional calling plan during the benefit period 
of this promotional offering. 

 
(C) Customers participating in this promotion not be billed the  MRC for the first month 

from activation date of Service.  In the event  a Customer  subscribes to this 
promotion in the middle of a billing cycle, the promotion will be pro-rated for that 
month. 

 
(D) If the Customer fails to maintain the requirements specified in Section 3.4.3 (AE).1 

through Section 3.4.3 (AE).4 of this Tariff and/or fails to continue to subscribe to the  
JustCallSM 60 Standard optional calling plan, the Customer will no longer qualify for 
the promotion and will be charged the MRC defined in Section 4.4.3(AE).6.a of this 
Tariff 

 
(E) The MRC that applies after the expiration of this promotion may be found in Section 

4.4.3(AE).6.a of this Tariff. 
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 SECTION 6 – PROMOTIONS 
 
6.44 Family Connections Promotion #321 
 

The sign up period for this promotion is August 1, 2005 through February 28, 2006.  
Orders for new service must be activated by March 15, 2006.  This promotion is available 
to new and existing Residential Customers that during the sign-up period (1) choose or 
have already chosen the Company for the provision of interstate and intrastate 
InterLATA calling; (2) choose or have already chosen either the Company or a SBC 
Affiliate for the provision of intrastate IntraLATA calling; and (3) newly subscribe to 
National Connections, National Connections Plus, or National Connections Preferred. 

 
This promotion is not available to directors, officers, retirees or employees of the 
Company or of a SBC Affiliate that receive a concession on their long distance Service.  
Residential Customers currently subscribing to National Connections, National 
Connections Plus, or National Connections Preferred are also not eligible for this 
promotional offering. 

 
Customers participating in this promotion are eligible to receive one entertainment 
reward per BTN subscribed to National Connections, National Connections Plus, or 
National Connections Preferred during the sign-up period from the following list of 
rewards which may include but are subject to change at the discretion of the Company: 
music downloads, movie downloads, movie tickets, online entertainment book, SBC 
Cordless telephone, MP3 player, pair of webcams or the Company will make a charitable 
donation to American for Arts.  Reward options are available while supplies last and may 
be replaced by other reward options of similar value.  The specific detail of the award 
options will be provided to Customers participating in this promotion.  Within ten weeks 
of subscribing to this promotion, the Customer will be sent a letter or email with 
instructions on redeeming the reward.  Certain rewards are only available online and 
require the Customer provide the Company his or her email address.  Customers must 
redeem their reward prior to May 30, 2006. 
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 SECTION 6 – PROMOTIONS 
 
6.45 Business Domestic Saver 15 Prime Access Line Winback Promotion #322 
 

The sign-up period for Business Domestic Saver 15 Prime Access Line Winback 
Promotion # 322 is August 5, 2005 through June 5, 2006.  Service must be activated by 
August 5, 2006.  This promotion is available to new Business Customers that: 

 
  a. are currently with another (Non-SBC Affiliated) local provider and newly 

subscribe to business local service of a SBC Affiliate; and 
 
  b. newly subscribe to Business Domestic Saver 15 Prime, as referenced in 

Section 3.7.55 of this Tariff; and  
 
  c.  requests to participate in this promotional offering. 
 

The following rates apply in lieu of the rate shown in this Tariff for Business Domestic 
Saver 15 Prime Business Optional Calling Plan.  The usage rate is based on the length of 
the term agreement.  The usage rate for intrastate 1+ Direct-Dialed outbound calls and 
switched Toll Free Service is $0.07 per minute for the first 364 days of subscribing to 
Business Domestic Saver 15 Prime for 1-Yr Term.  The usage rate for intrastate 1+ 
Direct-Dialed outbound calls and switched Toll Free Service is $0.07 per minute for the 
first 728 days of subscribing to Business Domestic Saver 15 Prime for 2-Yr Term.  For 
interstate fully automated, operator assisted, and operator dialed calls billed to the Calling 
Card, the usage rate is $.15 per minute for Customers committing to a 1-year term plan 
agreement or a 2-year term plan agreement.  Per call charges are as described in Section 
4.7.55 of the Tariff. 

 
At the end of the initial term plan agreement, the Customer will be moved to Business 
Domestic Saver 15, as described in Section 3.7.11 of this Tariff, for the same term plan 
agreement length as the original term plan agreement unless otherwise specified by the 
Customer.
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 SECTION 6 – PROMOTIONS 
 
6.46 Business Unlimited Prime Best Rates Promotion #325 
 

(A) The sign-up period for Business Unlimited Prime Best Rates Promotion #325 is 
September 12, 2005 through June 30, 2006.  Service must be activated by August 31, 
2006.  This promotion is available to new Business Customers: 

 
.a that formerly subscribed to local dial tone service from an SBC LEC Affiliate 

and are returning to SBC local service from another local provider, or; 
 

.b that are currently with another (non-SBC Affiliated) local provider, and; 
 

.c that newly subscribe to Business Unlimited Prime Long Distance Plans for 
their Interstate and Intrastate/IntraLATA long distance calling associated 
with a BAN as defined in Section 3.7.56 of this Tariff.  Customers may 
choose to subscribe to AT&T Business Local Calling – Essentials in lieu of 
the local service Packages defined in Section 3.7.56(B).4, and; 

 
.d that request to participate in this promotional offering, and; 

 
.e that have a competitor offer that surpasses the benefits offered in the 

interstate promotion, Business Unlimited Prime Reduced MRC Promotion 
#329.
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 SECTION 6 – PROMOTIONS 
 
6.46 Business Unlimited Prime Best Rates Promotion #325 
 

(B) Customers subscribing to this promotion during the sign-up period, will be charged a 
Monthly Recurring Charge of $5.00 per line in lieu of the charges specified in 
Section 4.7.56(B) of this tariff, up to ten (10) WTN’s under the BAN in which the 
promotion is applied, for the first twelve (12) bill cycles, from activation date of this 
promotion. 

 
(C) Customers must maintain the requirements of the Business Unlimited Prime Long 

Distance Plans, as described in Section 3.7.56 of this Tariff, and continue to 
subscribe to a Business Unlimited Prime Long Distance Plans for the provision of 
Interstate and Intrastate/IntraLATA calling to continue to qualify for this 
promotion. 

 
(D) This promotional offering may not be combined with the Business Unlimited 

Prime Long Distance Winback MRC Promotion #329 as described in Section 
4.17.44 of this Tariff. 

 
(E) Customers may add or remove access lines or relocate Service to a new address 

during the promotional period ending June 30, 2006 if they also commit to a new 
1-year term plan agreement.  In such situations, the Company will adjust the per 
line Monthly Recurring Charge to the new line size and the promotion will extend 
through the full twelve (12) months of the new term plan agreement. 
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 SECTION 6 – PROMOTIONS 
 
6.46 Business Unlimited Prime Best Rates Promotion #325 
 

(F) Customers may add or remove access lines or relocate Service to a new address 
after the promotional period ending June 30, 2006 if they also commit to a new 1-
year term plan agreement.  In such situations, the Company will not adjust the per 
line Monthly Recurring Charge to the new line size.  Instead, Customers will 
receive a single payment based on the number of months left in the original term, 
calculated at the remaining original line size of the difference in the basic 
Monthly Recurring Charges verses the promotional Monthly Recurring Charges.  
The Company may provide the single payment to the Customer in the form of a 
check, bill credit or other means, at the Company’s discretion.    

.a Example if Customer adds lines:  Customer subscribes to the promotion 
with five (5) lines and after the 5th month of the promotional benefit 
period, the Customer decides to add two (2) additional lines.  Customer 
must commit to a new 1-year term plan agreement and will receive a 
single payment based on the difference between current plan Month 
Recurring Charges and the promotional Monthly Recurring Charges based 
on the original five (5) lines multiplied by the seven (7) remaining months 
(the number of months remaining in the original term plan agreement 
promotion). 
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6.46 Business Unlimited Prime Best Rates Promotion #325 
 

(F) (Continue) 
 

.b Example if Customer removes lines:  Customer subscribes to the promotion 
with five (5) lines and after the 5th month of the promotional benefit period 
decides to remove two (2) lines.  Customer must commit to a new 1-year 
term plan agreement and will receive a single payment based on the 
difference between current plan  Monthly Recurring Charges and the 
promotional Monthly Recurring Charges based on the remaining original 
three (3) lines multiplied by the seven (7) remaining months (the number of 
months remaining in the original term plan agreement promotion). 

 
 

N 
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 SECTION 6 – PROMOTIONS 
 
6.47 Business Unlimited Prime Reduced MRC Promotion #329 

 
(A) The sign-up period for Business Unlimited Prime Reduced MRC Promotion #329 is 

October 1, 2005 through June 30, 2006.  Service must be activated by August 31, 
2006.  This promotion is available to new and existing Business Customers: 

 
.a that formerly subscribed to local dial tone service from an SBC LEC Affiliate 

and are returning some or all o their local service/lines to SBC local service 
from another local provider, or; 

 
.b that are currently with another (non-SBC Affiliated) local provider for some 

or all of their local service/lines, and; 
 

.c    that subscribe to a new Business Unlimited Prime Long Distance Plan, as 
defined in Section 3.7.56 of this Tariff, for their intrastate and interstate long 
distance calling associated with a BAN.  Customers may choose to subscribe 
to AT&T Business Local Calling – Essentials in lieu of the local service 
Packages defined in Section 3.7.56(B).4, and; 

 
.d that request to participate in this promotional offering.

 
 
 
 
 
 
 
 
 
 
 
 
C 
C 
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 SECTION 6 – PROMOTIONS 
 
6.47 Business Unlimited Prime Reduced MRC Promotion #329 (continued) 
 

(B) Customers subscribing to this promotion during the sign-up period, will be charged a 
Monthly Recurring Charge of $7.50 per line, in lieu of the charges specified in 
Section 4.7.56 of this Tariff, for up to ten (10) WTN’s under the BAN in which the 
promotion is applied, for the first twelve (12) bill cycles, from activation date of this 
promotion. 

 
(C) Customers must maintain the requirements of the Business Unlimited Prime Long 

Distance Plans, as described in Section 3.7.56 of this Tariff, and continue to 
subscribe to a Business Unlimited Prime Long Distance Plans for the provision of 
intrastate and interstate calling to continue to qualify for this promotion. 

 
(D) This promotional offering may not be combined with the Business Unlimited 

Prime Best Rates Winback promotion #325, as described in Section 4.17.43 of 
this Tariff. 

 
(E) Customers may add or remove Access Lines or relocate Service to a new address 

during the promotional offer period which ends June 30, 2006 if they also commit 
to a new 1-year term plan agreement.  In such situations, the Company will adjust 
the per line Monthly Recurring Charge to the new line size and the promotion will 
extend through the full twelve (12) months of the new term plan agreement. 

 

C 
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6.47 Business Unlimited Prime Reduced MRC Promotion #329 (continued) 

 
(F) Customers may add or remove Access Lines (but may not relocate Service to a 

new address) after the promotional offer period which ends June 30, 2006 if they 
also commit to a new 1-year term plan agreement.  When the Customer adds or 
removes Access Lines, the Company will not adjust the per line Monthly 
Recurring Charge to the new line size.  Instead, Customers will receive a single 
payment based on the number of months left in the original term, calculated at the 
remaining original line size of the difference in the basic Monthly Recurring 
Charges versus the promotional Monthly Recurring Charges.  The Company may 
provide the single payment to the Customer in the form of a check, bill credit or 
other means, at the Company’s discretion.  Relocation of Service to a new address 
after the promotional offer period has ended will result in a forfeiture of any 
remaining promotional benefits. 

 
.1 Example if Customer adds lines:  Customer subscribes to the promotion 

with five (5) lines and after the 5th month of the promotional benefit 
period, the Customer decides to add two (2) additional lines.  Customer 
must commit to a new 1-year term plan agreement and will receive a 
single payment based on the difference between current plan Month 
Recurring Charges and the promotional Monthly recurring charges based 
on the original five (5) lines multiplied by the seven (7) remaining months 
(the number of months remaining in the original term plan agreement 
promotion).

 
C 
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 SECTION 6 – PROMOTIONS 
 
6.47 Business Unlimited Prime Reduced MRC Promotion #329 (continued) 
 

(F)  (Continued) 
 
 

.2 Example if Customer removes lines:  Customer subscribes to the promotion 
with five (5) lines and after the 5th month of the promotional benefit period 
decides to remove two (2) lines.  Customer must commit to a new 1-year 
term plan agreement and will receive a single payment based on the 
difference between current plan  Monthly Recurring Charges and the 
promotional Monthly Recurring Charges based on the original three (3) lines 
multiplied by the seven (7) remaining months (the number of months 
remaining in the original term plan agreement promotion). 

 
 

D 
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SECTION 6 - PROMOTIONS

6.48

	

JustCallsm 60 Preferred Promotion #327

	

N

The sign-up period for this promotion is October 10, 2005 through January 15, 2006 .
Orders for new Service must be activated by January 30, 2006 . This promotion is
available to Residential Customers who have an access line with an unaffiliated carrier
and move that access line to an SBC affiliated LEC. Customers must sign up for and
meet the criteria of the JustCallsm 60 Preferred Block of Time Option, as set forth in
Section 3.4.3 (AE) . 10 of this Tariff.

Customers who participate in Promotion #327 will receive a credit equal to the monthly
recurring charge shown in Section 4.4.3(AE).10 of this Tariff for the first 6 billing cycles
following the Customer sign up for the Promotion .

Issued : September 26, 2005

	

Effective : October 10, 2005

Norm Descoteaux, Associate Director Regulatory
5850 W. Las Positas Blvd ., Pleasanton, California 94588
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 SECTION 6 – PROMOTIONS 
 
6.49 JustCallSM Plus 100 Promotion #333 
 

The sign-up period for this promotion is January 02, 2006 through June 30, 2006.  Orders for new 
Service must be activated by July 15, 2006.  This promotion is available to Residential Customers 
who subscribe to the Company for  the provision of interstate and intrastate calling. 
 
To participate in this promotion, Residential Customers must; (1) subscribe to the JustCallSM Plus 
100  optional calling plan, as offered in Section 3.4.3(AE).14.a of this Tariff during the sign-up 
period, (2) maintain the requirements specified in section 3.4.3(AE).3  of this Tariff , and (3) 
continue to subscribe to the JustCallSM Plus 100  optional calling plan for the provision of 
interstate and intrastate calling during the benefit period of this promotional offering. 
 
Customers participating in this promotion will be billed  a reduced MRC from $8.00 per month to 
$4.00 per month for the first three months from activation date of Service.  In the event a 
Customer subscribes to this promotion in the middle of a billing cycle, the promotion will be pro-
rated for that month. 
 
If the Customer fails to maintain the requirements specified in Section 3.4.3(AE).3 of this Tariff 
and or fails to continue to subscribe to the JustCallSM Plus 100  optional calling plan for the 
provision of interstate and intrastate calling, the Customer will no longer qualify for the 
promotion. 
 
Directors, officers, retirees, or employees of the Company or of an Affiliate of the Company that 
receive concession on their long distance Service are not eligible for this promotional offering.  
Additionally, this promotion is not available to Residential Customers who subscribe to 
JustCallSM Plus 100 on-line or Residential Customers who currently subscribe to JustCallSM Plus 
100. 
 
The MRC and per minute usage rate that applies after the expiration of the  promotion may be 
found in Section 4.4.3(AE).14.a of this Tariff.  This promotion cannot be combined with any 
other promotional offers.
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 SECTION 6 – PROMOTIONS 
 
6.50 Competitive Offer Promotion #334 
 

The sign-up period for this promotion is January 17, 2006 through December 31, 2006.  
Orders for new Service must be activated by January 15, 2007.  This promotion is 
available to new and existing Residential Customers who; 

 

(A) subscribe to (1) AT&T Nationwide Calling 60 PreferredSM formerly known as 
JustCallSM 60 Preferred II, or (2) AT&T Nationwide Calling 300 Preferred SM  
formerly known as JustCall SM 300 Preferred II, or (3) AT&T ONE RATE® 
Nationwide 3 Cents Preferred formerly known as JustCallSM 3 Cents Preferred, or 
(4) AT&T ONE RATE® Nationwide 7 Cents Preferred formerly known as 
JustCallSM 7 Cents  Preferred, or (5) AT&T Unlimited Nationwide Calling 
PreferredSM formerly known as National Connections Preferred as referenced in 
Section 3.4.3(AE).5.w of this Tariff, Section 3.4.3(AE).5.x of this Tariff, 
3.4.3(AE).5.j of this Tariff, 3.4.3(AE).5.k of this Tariff, or 3.4.3(X).5.e of this 
Tariff respectively. 

(B) Maintain the requirements specified in Section 3.4.3(AE).2, 3.4.3(AE).3, and 
3.4.3(AE).4 of this Tariff, and Section 3.4.3(X).1 of this Tariff respectively. 

The Company will waive the requirements shown in Section 3.4.3(AE).5.j and 
3.4.3(AE).5.k of this Tariff, Section 3.4.3(AE).5.w and 3.4.3(AE).5.x of this Tariff, and 
Section 3.4.3(X).5.e of this Tariff respectively for Customers who currently subscribe to 
local dial tone service from an Affiliate of the Company and state an intention to change 
local carriers in response to a competitive offer. 
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 SECTION 6 – PROMOTIONS 
 
6.51 JustCall SM Plus Promotion #337 

(A) The sign-up period for this promotion is March 13, 2006 through June 30, 2006.  
Orders for new Service must be activated by July 15, 2006.  This promotion is 
available to Residential Customers who subscribe to the Company for the 
provision of interstate and intrastate InterLATAand/or intrastate IntraLATA 
Service. 

(B) To participate in this promotion, Residential Customers must: (1) subscribe to the 
JustCallSM Plus optional calling plan, as offered in Section 3.4.3(AE).13 of this 
Tariff during the sign-up period; (2) maintain the requirements specified in 
Section 3.4.3(AE).13.a, Section  3.4.3(AE).13.b, and Section 3.4.3(AE).13.c, of 
this Tariff , and; (3) continue to subscribe to the JustCallSM Plus optional calling 
plan for the provision of interstate and intrastate InterLATA and/or intrastate 
IntraLATA calling during the benefit period of this promotional offering. 

(C) Customers participating in this promotion will be given twenty (20) minutes of 
qualified minutes of use per month for six (6) months at no additional charge 
beyond the MRC (no per minute charge) as a sign-up bonus.  Qualified minutes of 
use include interstate and intrastate outbound (1+) Direct-Dialed minutes of use.  
Calling Card and operator assisted calls are not included as qualified minutes.  
Customers will receive a credit for the first twenty (20) qualified minutes of  (1+) 
Direct-Dialed minutes of use.  All working telephone numbers under the billed 
telephone number will accumulate towards the qualified minutes.  If the Customer 
fails to use the twenty (20) qualified  minutes in a given billing period, no credit 
is carried forward to the next monthly billing period. 
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 SECTION 6 – PROMOTIONS 
 
6.51 JustCall SM Plus Promotion #337 (continued) 

(D) If the Customer switches or cancels JustCallSM Plus optional calling plan before 
the end of the first full bill cycle, the Customer will only receive the portion of the 
qualified minutes that have been used up to the date JustCallSM Plus is cancelled 
or changed.  If the Customer cancels Service before the first full bill cycle starts, 
no qualifed minutes will be credited to the Customer on the Customer’s final 
invoice. 

(E) If the Customer fails to maintain the requirements specified in Section 
3.4.3(AE).13.a, Section  3.4.3(AE).13.b, and  Section 3.4.3(AE).13.c of this Tariff 
 and/or fails to continue to subscribe to the JustCallSM Plus optional calling plan 
for the provision of interstate and intrastate InterLATA and/or intrastate 
IntraLATA calling, the Customer will no longer qualify for the promotion. 

(F) The following are not eligible for this promotional offering: 

.1 Residential Customers who subscribe to JustCallSM Plus on-line;  

.2 Residential Customers who currently subscribe to JustCallSM Plus; 

.3 Residential Customers who are moved to JustCallSM Plus by the Company 
for non-standard or non-residential purposes, including but not limited to 
commercial or broadcast facsimile, resale, telemarketing, internet 
connections and autodialing or; 

.4 Directors, officers, retirees, or employees of the Company or of an 
Affiliate of the Company that receive concession on their long distance 
Service  

This promotion cannot be combined with any other promotional offers. 
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 SECTION 6 – PROMOTIONS 
 
6.52 Business Domestic Saver 1-Year Access Line Winback  Promotion #340 
 

(A) The sign up period for Business Domestic Saver 1-Year Access Line Winback  
Promotion #340 is June 7, 2006 through September 30, 2006.  Service must be 
activated by November 30, 2006.  This promotion is available to existing 
Business Customers that: 

 
.1 currently subscribe to business local access service with another local 

provider not Affiliated with the Company and newly subscribe to business 
local service of an Affiliate of the Company, and; 

 
.2 newly subscribe to Business Domestic Saver 1-Year, as described in Section 

3.7.52 of this Tariff, and; 
 
.3 request to participate in this promotional offering  

 
(B) The following rates apply in lieu of the rates shown in Section 4.7.52 of this 

Tariff.  The usage rate for intrastate 1+ Direct-Dialed outbound calls and 
Switched Toll Free Services is $0.070 for the first 364 days of subscribing to 
service under this promotion.  For intrastate fully automated, operator assisted, 
and operator dialed calls billed to the Calling Card – Option 2, Category II, the 
usage rate is $0.15 per minute. Per call charges may be found in Section 
4.1.1(B).2.a, Section 4.1.2(B), and Section 4.1.2(C) of this Tariff. 

 
(C) At the end of the initial term agreement plan, the Customer will remain on the 

Business Domestic Saver 1-Year, as described in Section 3.7.52 of this Tariff, for 
the same term agreement plan and same length as the original term agreement 
plan unless otherwise specified by the Customer. 
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 SECTION 6 – PROMOTIONS 
 
6.53 Business Unlimited Long Distance Plans Access Line Winback Promotion #347 

 
(A)  The sign-up period for Business Unlimited Long Distance Plans Access Line 

Winback Promotion #347 is July 1, 2006 through August 31, 2006.  Service must 
be activated by October 31, 2006. This promotion is available to new and existing 
Business Customers: 

 
.1  formerly subscribed to local dial tone service from an Affiliate of the 

Company and are returning some or all of their local service/lines to 
AT&T local service from another provider; or 

 
.2  currently have some or all of their local service/lines with another (non-

AT&T Affiliated) local provider for some or all of their local service/line;  
 

And that: 
 

.3  reserve for future use; and 
 
.4 who also subscribe to at least one of the following products or services 

from an Affiliate of the Company’s as described below, at the time of 
ordering: 

  
.a SimpleLinkSM 
.b Centrex service (1 to 10 station lines only, under term plan agreement) 
.c Custom BizSaverSM 
.d  Extended Metropolitan Service (1 to 10 station lines only, under term 

plan agreement) + Caller ID (on one line) 
.e AT&T Business Local Calling – essentials; and 

 
.5 subscribe to a new Business Unlimited Long Distance Plans as defined in 

Section 3.7.48 of this Tariff for their intrastate long distance calling 
associated with a BAN; and 

 
.6 request to participate in this promotional offering.
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 SECTION 6 – PROMOTIONS 
 
6.53 Business Unlimited Long Distance Plans Access Line Winback Promotion #347 

(continued) 
 

(B)  Customers will be charged a MRC of $5.00 per line, in lieu of the charges 
specified in Section 4.7.48 of this Tariff, up to ten (10) WTN’s under the BAN in 
which the promotion is applied, for the first twelve (12) billing cycles, from the 
activation date of this promotion.   

 
(C) Customers must maintain the requirements of the Business Unlimited Long 

Distance Plans, as described in Section 3.7.48 of this Tariff, and continue to 
subscribed to Business Unlimited Long Distance Plans for the provision of 
intrastate calling to continue to qualify for this promotion.  

 
(D) Reserved for future use.  
 
(E) Customers may add or remove Access Lines or relocate Service to a new address 

during the promotional offer period which ends August 31, 2006 if they also 
commit to a new 1-year term plan agreement. In such situations, the Company 
will adjust the per line MRC to the new line size and the promotion will extend 
through the full twelve (12) months of the new term plan agreement. 
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 SECTION 6 – PROMOTIONS 
 
6.53 Business Unlimited Long Distance Plans Access Line Winback Promotion #347 

(continued) 
 
(F)  Customers may add or remove Access Lines (but may not relocate Service to a 

new address) after the promotional offer period which ends August 31, 2006 if 
they also commit to a new 1-year term plan agreement. When a Customer adds or 
remove Access Lines, the Company will not adjust the per line Monthly 
Recurring Charge to the new line size.  Instead, Customers will receive a single 
payment based on the number of months left in the original term, calculated at the 
remaining original line size of the difference in the basic MRCs versus the 
promotional MRCs. The Company may provide the single payment to the 
Customer in the form of a check, bill credit or other means, at the Company’s 
discretion. Relocation of Service to a new address after the promotional offer 
period has ended will result in a forfeiture of any remaining promotional benefits. 

 
 

.1  Example if Customer adds lines: Customer subscribes to the promotion 
with five (5) lines and after the 5th month of the promotional benefit 
period, the Customer decides to add two (2) additional lines. Customer 
must commit to a new 1-year term plan agreement and will receive a 
single payment based on the difference between current plan Month 
Recurring Charges and the promotional MRCs based on the original five 
(5) lines multiplied by the seven (7) remaining months (the number of 
months remaining in the original term plan agreement promotion). 

 
.2  Example if Customer removes lines: Customer subscribes to the 

promotion with five (5) lines and after the 5th month of the promotional 
benefit period decides to remove two (2) lines.  Customer must commit to 
a new 1-year term plan agreement and will receive a single payment based 
on the difference between current plan MRCs and the promotional MRCs 
based on the remaining original three (3) lines multiplied by the seven (7) 
remaining months (the number of months remaining in the original term 
plan agreement promotion). 
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 SECTION 6 – PROMOTIONS 
 
6.54    Business Unlimited Long Distance Plans Local Service Winback Promotion #353 
 

A.  The sign-up period for Business Unlimited Long Distance Plans Local Service 
Winback Promotion #353 is September 1, 2006 through January 5, 2007.  Service 
must be activated by March 5, 2007. This promotion is available to new and existing 
Business Customers: 

 
.1  that formerly subscribed to local dial tone service from an Affiliate of the 

Company and are returning some or all of their local service/lines to AT&T 
local service from another provider; or 
 

.2  that currently have some or all of their local service/lines with another (non-
AT&T Affiliate) local provider for some or all of their local service/line; 

 
And;  

 
.3 who also subscribe to at least one of the Affiliates of the Company’s products 

or services as described below at the time of ordering: 
  
.a SimpleLinkSM 
.b Centrex Service (1 to 10 station lines only, under term plan agreement) 
.c Custom BizSaverSM 
.d Extended Metropolitan Service (1 to 10 station lines only, under term 

plan agreement) + Caller ID (on one line) 
.e  AT&T Business Local Calling – Essentials; and 
 

.4 subscribe to a new Business Unlimited Long Distance Plans as defined in 
Section 3.7.48 of this tariff for their intrastate and interstate long distance 
calling associated with a BAN; and 

 
.5 request to participate in this promotional offering. 

 
(N) 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
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 SECTION 6 – PROMOTIONS 
 
6.54    Business Unlimited Long Distance Plans Local Service Winback Promotion #353 (Cont’d) 

 
B.  Customers subscribing to this promotion during the sign-up period will be charged a 

Monthly Recurring Charge (MRC) of $8.00 per line, in lieu of the charges specified 
in Section 4.7.48 of this tariff, up to ten (10) WTN’s under the BAN in which the 
promotion is applied, for the first twelve (12) billing cycles, from the activation date 
of this promotion. 
 

C.  Customers must maintain the requirements of the Business Unlimited Long Distance 
Plans, as described in Section 3.7.48 of this tariff, and continue to subscribe to a 
Business Unlimited Long Distance Plan for the provision of intrastate and interstate 
calling, per (A) .4 above, to continue to qualify for this promotion. 
 

D. This promotional offering may not be combined with the Business Unlimited Long 
 Distance Plans Back-Down Local Service Winback Promotion #354, as described in  
Section 6.55. 
 

E. Customers may add or remove Access Lines or relocate Service to a new address  
 during the promotional offer period which ends January 5, 2007 if they also  
 commit to a new 1-year term plan agreement. In such situations, the Company will  
 adjust the per line MRC to the new line size and the promotion will extend through  
 the full twelve (12) months of the new term plan agreement. 

 
 
 

 
(N) 
  | 
  | 
  | 
  | 
  | 
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  | 
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 SECTION 6 – PROMOTIONS 
 
6.54    Business Unlimited Long Distance Plans Local Service Winback Promotion #353 (Cont’d) 
 

(F) Customers may add or remove Access Lines (but may not relocate Service to a new 
address) after the promotional offer period which ends January 5, 2007 if they also 
commit to a new 1-year term plan agreement. When a Customer adds or removes 
Access Lines, the Company will not adjust the per line MRC to the new line size.  
Instead, Customers will receive a single payment based on the number of months left 
in the original term, calculated at the remaining original line size of the difference in 
the basic MRCs versus the promotional MRCs. The Company may provide the single 
payment to the Customer in the form of a check, bill credit or other means at the 
Company’s discretion. Relocation of service to a new address after the promotional 
offer period has ended will result in a forfeiture of any remaining promotional 
benefits. 

 
.1  Example, if Customer adds lines: Customer subscribes to the promotion with five 

(5) lines and after the 5th month of the promotional benefit period, the Customer 
decides to add two (2) additional lines. Customer must commit to a new 1-year 
term plan agreement and will receive a single payment based on the difference 
between current plan MRCs and the promotional MRCs based on the original 
five (5) lines multiplied by the seven (7) remaining months (the number of 
months remaining in the original term plan agreement promotion). 
 

.2  Example, if Customer removes lines: Customer subscribes to the promotion with 
five (5) lines and after the 5th month of the promotional benefit period decides to 
remove two (2) lines.  Customer must commit to a new 1-year term plan 
agreement and will receive a single payment based on the difference between 
current plan MRCs and the promotional MRCs based on the remaining original 
three (3) lines multiplied by the seven (7) remaining months (the number of 
months remaining in the original term plan agreement promotion). 

 
 

 
(N) 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
  | 
(N)
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 SECTION 6 – PROMOTIONS 
 
6.55    Business Unlimited Long Distance Plans Back-Down Local Service Winback  

Promotion #354 
 

A.  The sign-up period for Business Unlimited Long Distance Plans Back-Down 
Local Service Winback Promotion #354 is September 1, 2006 through 
January 5, 2007.  Service must be activated by March 5, 2007. This promotion 
is available to new and existing Business Customers: 
 
.1  that formerly subscribed to local dial tone service from an Affiliate of 

the Company and are returning some or all of their local service/lines to 
AT&T local service from another provider; or 
 

.2  that currently have some or all of their local service/lines with another 
(non-AT&T Affiliate) local provider for some or all of their local 
service/line; 

 
And; 

 
.3 who also subscribe to at least one of the Affiliates of the Company’s 

products or services as described below at the time of ordering: 
  

.a SimpleLinkSM 

.b Centrex Service (1 to 10 station lines only, under term plan 
agreement) 

.c Custom BizSaverSM 

.d Extended Metropolitan Service (1 to 10 station lines only, under 
term plan agreement) + Caller ID (on one line) 

.e  AT&T Business Local Calling – Essentials; and 
 

.4 subscribe to a new Business Unlimited Long Distance Plans, as defined 
in Section 3.7.48 of this tariff, for their intrastate and interstate long 
distance calling associated with a BAN; and 
 

.5 that turn down the proposed benefits offered in the interstate promotion, 
Business Unlimited Long Distance Plans Local Service Winback 
Promotion #353 as described in Section 6.54 and state they have a better 
competitor offer with like comparable services; and 
 

.6 request to participate in this promotional offering. 

 
 
 
 
 
 
(C) 
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 SECTION 6 – PROMOTIONS 
 
6.55    Business Unlimited Long Distance Plans Back-Down Local Service Winback  

Promotion #354 (Cont’d) 
 

B.  Customers subscribing to this promotion during the sign-up period will be 
charged a Monthly Recurring Charge (MRC) of $5.00 per line, in lieu of the 
charges specified in Section 4.7.48 of this tariff, up to ten (10) WTN’s under 
the BAN in which the promotion is applied, for the first twelve (12) billing 
cycles, from the activation date of this promotion. 
 

C.  Customers must maintain the requirements of the Business Unlimited Long 
Distance Plans, as described in Section 3.7.48 of this tariff, and continue to 
subscribe to a Business Unlimited Long Distance Plans for the provision of 
intrastate and interstate calling, per (A) .4 above, to continue to qualify for 
this promotion. 
 

D. This promotional offering may not be combined with the Business Unlimited 
Long Distance Plans Local Service Winback Promotion #353, as described in 
Section 6.54. 

 
E. Customers may add or remove Access Lines or relocate service to a new 

address during the promotional offer period which ends January 5, 2007 if 
they also commit to a new 1-year term plan agreement. In such situations, the 
Company will adjust the per line MRC to the new line size and the promotion 
will extend through the full twelve (12) months of the new term plan 
agreement. 

 
 

(C) 
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 SECTION 6 – PROMOTIONS 
 
6.55    Business Unlimited Long Distance Plans Back-Down Local Service Winback  

Promotion #354 (Cont’d) 
 

F. Customers may add or remove Access Lines (but may not relocate service to a 
new address) after the promotional offer period which ends January 5, 2007 if 
they also commit to a new 1-year term plan agreement. When a Customer 
adds or removes Access Lines, the Company will not adjust the per line MRC 
to the new line size.  Instead, Customers will receive a single payment based 
on the number of months left in the original term, calculated at the remaining 
original line size of the difference in the basic MRCs versus the promotional 
MRCs. The Company may provide the single payment to the Customer in the 
form of a check, bill credit or other means, at the Company’s discretion. 
Relocation of service to a new address after the promotional offer period has 
ended will result in a forfeiture of any remaining promotional benefits. 

 
.1  Example if Customer adds lines: Customer subscribes to the promotion 

with five (5) lines and after the 5th month of the promotional benefit 
period, the Customer decides to add two (2) additional lines. Customer 
must commit to a new 1-year term plan agreement and will receive a 
single payment based on the difference between current plan MRCs and 
the promotional MRCs based on the original five (5) lines multiplied by 
the seven (7) remaining months (the number of months remaining in the 
original term plan agreement promotion). 
 

.2  Example if Customer removes lines: Customer subscribes to the 
promotion with five (5) lines and after the 5th month of the promotional 
benefit period decides to remove two (2) lines.  Customer must commit 
to a new 1-year term plan agreement and will receive a single payment 
based on the difference between current plan MRCs and the promotional 
MRCs based on the remaining original three (3) lines multiplied by the 
seven (7) remaining months (the number of months remaining in the 
original term plan agreement promotion). 

 
 
 
 

(C) 
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6.0 Promotions (continued) 
 

6.56. AT&T Nationwide Calling 60 PreferredSM Promotion #356 

(A) The sign up period for this promotion is October 1, 2006  through January 14, 
2007.  Orders for new service must be activated by January 31, 2007.   

(B) This promotion is available to new and existing Residential Customers who: 

.1 subscribe to the AT&T Nationwide Calling 60 PreferredSM option calling plan 
referenced in Section 3.4.3(AE).5.w of this Tariff, during the sign-up period;  

.2 maintain the requirements specified in Section 3.4.3(AE).2, Section 
3.4.3(AE).3 and Section 3.4.3(AE).4 of this Tariff,  and; 

.3 continue to subscribe to the AT&T Nationwide Calling 60 PreferredSM during 
the benefit period of this promotional offering. 

(C) For Customers participating in this promotion, the MRC will be waived for the first 
6 (six) months from the activation date of  Service.  In the event  a Customer 
subscribes to this promotion in the middle of a billing cycle, the promotion's  MRC 
will be pro-rated and partially billed for that month. 

(D) If the Customer fails to maintain the requirements specified in Section 3.4.3 
(AE).2, and Section 3.4.3(AE).3 of this Tariff and/or fails to continue to subscribe 
to the  AT&T Nationwide Calling 60 PreferredSM  optional calling plan, the 
Customer will no longer qualify for the promotion and will be charged the MRC 
defined in section 4.4.3(AE).5.w of this Tariff. 

(E) Directors , officers, retirees, or employees of the Company or of an Affiliate of the 
Company that receive concession on their long distance Service are not eligible for 
this promotional offering.  Additionally, this promotion is not available to 
Residential Customers who subscribe to AT&T Nationwide Calling 60 PreferredSM 
on-line or Residential Customers who currently subscribe to AT&T Nationwide 
Calling 60 PreferredSM. 

(F) The MRC that applies after the expiration of this promotion may be found in 
Section 4.4.3(AE).5.w of this Tariff. 
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 SECTION 6 – PROMOTIONS 

 
6.57  Business Domestic Saver 15 Prime Access Line Winback Promotion #357 

 
(A) The sign-up period for Business Domestic Saver 15 Prime Access 

Line Winback Promotion # 357 is October 1, 2006 through January 5, 
2007.  Service must be activated by March 5, 2007. This promotion is 
available to new Business Customers that: 

 
a. are currently with another (Non-AT&T Affiliated) local provider 

and newly subscribe to business local service of an Affiliate of the 
Company; and 

 
b. newly subscribe to Business Domestic Saver 15 Prime, as 

referenced in Section 3.7.55 of this Tariff; and  
 

c.  requests to participate in this promotional offering. 
 

(B) The following rates apply in lieu of the corresponding rates shown in 
this Tariff for Business Domestic Saver 15 Prime Business Optional 
Calling Plan.  For all other rates, the standard rates shown in this 
Tariff for Business Domestic Saver 15 Prime Business Optional 
Calling Plan shall apply.  The usage rate is based on the length of the 
term agreement.  The usage rate for intrastate 1+ Direct-Dialed 
outbound calls and switched Toll Free Service is $0.039 per minute for 
the first 364 days of subscribing to Business Domestic Saver 15 Prime 
for 1-Yr Term.  The usage rate for intrastate 1+ Direct-Dialed 
outbound calls and switched Toll Free Service is $0.037 per minute for 
the first 728 days of subscribing to Business Domestic Saver 15 Prime 
for 2-Yr Term.  For intrastate fully automated, operator assisted, and 
operator dialed calls billed to the Calling Card, the usage rate is $.15 
per minute for Customers committing to a 1-year term plan agreement 
or a 2-year term plan agreement.  The per call charges are as described 
in Section 4.1.1(B).2.a, Section 4.1.2(B), and Section 4.1.2(C) of this 
Tariff. 

 
(C) At the end of the initial term plan agreement, the Customer will be 

moved to Business Domestic Saver 15, as described in Section 3.7.11 
of this Tariff, or a then available plan with equitant usage 
requirements, for the same term plan agreement length as the original 
term plan agreement unless otherwise specified by the Customer. 

 
 

N 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
N 




